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Create Vacation Memories
with the Disney Visa® Debit Card

emories of happy times become
stories we share again and agaln with
family and friends, and no one helps
you make those memorios mora
magical than Disney. This year, as you plan
your family's vacation, think of the stories
you will create together.

Perhaps it will be of your visit to Awam, A Disney Resort
& Spa, Ko Olina, Hawai'i, where the stanytelling heritage of
Hawai'i meets Dismey storytelling im art, music, dance and
zardg. Maybe wou'll indulge your senzes of sight, smell ard
taste at the 23rd Annual Epcod® Intermational Flower &
Garden Festival at Wa't Disnay Word® Resork. Cr stroll
through the new Oismey Springs™ at Walt Disnay Waorka®
Bascrt, where you can relax, refresh and rejuvenabe in the
armbiznce of a historical small Florids town complete with
shady promenades, fountains, waberfront views and more

dining, shoppirg ard entertainment cpportunities than ewverl

together when you experience the hilanous new Dismey
animated comedy-sdventure, footopiz. Cr travel deep inka
the wild with The Jungle Book, Disney's new live-action
adwventure inspired by the beloved animated clazsic.

Whatever memories you want to share, the Dizsney Viss
Debit Card can help you creste your own family stories of
giood bimes tegether Yenbure into the wild with wour
Cardmember sawings of 10% on select merchardiss purchasss
of 550 ar more at Disney Store and DisnveyStore com and
pick up some cuddly cuteness inspired by Sootopia” Or get
up close ard personal with some of your fevorite Disney
Charactars at the Cardmember-esclusive Disney Character
Mest 'MW’ Grest at our privakte Cardmember location at aE
Disney Wond® Resort and the Disneyw'ano® Resort 23

Whatewer wou choose, start wour wacation planming today,
kniowing you're makirg memories you'll talk about
for years to come. Every moment of Disney magic
is & story waiting for wou to make it happen.

£, At Clozar to home, make memories of laughter and adventure
@ visa J
2 4 3
Leam more at DisneyDebit.com Learn more at DisneyDabit.com
SPRING 2018 EPRING 2018



15 Years of Storytelling

at Disney California Adventure® Park

e all have family stories we love to tell
about funny, tender or sweet moments
we remember. And we add to those
stories every year. The same could be
said of Disney California Adveniture® Park, which
celebrates its 15th anniversary this year.

Dizney California ddventure® Park, which opened on February 8,
20, was onginally designed arcund the idea of teling the stary
of the Golden State through such beloved attractions as Scarin'
Crwer California, Califomia Screamin’ and Grizzly River Rum
amorg others. These attmctions are all still favoribes today.

The stary grew, and the original California shory evohled b
highlight Walt Dizney's storytelling heritage and historye. A
wider wvariety of attractons were added for family members
of all ages to share. World of Codor®was introduced to bring
dazzling color and light to the night, and Guests can enjoy
attractions and events featuring even more of the Disney and
Lizney«Pizar storytelling they lowe*

"Our storytelling is always expandirg,” explains Kavin Rafferty,
Execubive Creative Director, Walt Disney Imaginsering. "We
contirue to tell our Califomia story, but todsy it's adhering

"The world krows and lowves the stories Walt Disney gave us
and the hundrads of stories that have come after, including thea
amazing Characters and advenburas from DisneysPixar. Tha
fact that theze stories are developed ard created in California
is also a perfect connection with the overall Califomia theme,”
Kevin points out,

"My big gmnddaddy example for how the two come together
iz Cars Lard,” he says. “At Walt Disney Imagineering, we had
been thinkirg for a long time about creating an attraction
that celebrabed California car culture in the sarly 19505, Ak tha
tirme, we called it Cardand. Then in 2004, we learned that Pixar
weas workimg on a film about cars. Wea met with John Lazseter,
Chief Creative Officer, Walt Dizney and Pixar Animabon
Studios. Carland quickly transformed inte Cars Land. Basically
everything fell into place. It was as if the moons—or in this
case, the tires—had all aligned. It's the perfect example of the
eylution of an idea. We ended up in the best possible place
we could be”

"It was tirne bo brirg the world of Cars bo life. But how? In
general, we take what the filmmakers create in two dimsnsions
ard we translate it ta 5 three-dimensional immersive world =o
our Suests can step into and play in the worlds they know and

Mow a new perscnality has joired the fun with Luigi's
Raollickin' Roadsters. "We wanted ta bring more Characters
from the world of DisneysPixar’s Cars films ko Cars Land,”
Kevin explairs. "We ware inspired by Luigi's enthusiastic
personality. Cur stary is that he mizses his hormetown in [taly,
=0 all his cousins from the litde town of Carsoli hawve turmed
up. They've cleared the storage area behind Luigi's kire shop,
and turned it inte a dance floor”

Guests sit inside cars inspired by the rear-angine micre cars
from Italy in the mid-to-late 1950s as they showe off their
car-aography. "l think it's safe to say wou've mever sesn
arykhimig like it imyour life. It's one-of-a-kind,” Kevin says.

According to Kevin, the idea took about two years “from
spark to Park.” “We always have challenges when we create
something we've rever dore before,” he says. "But for Luigi's
Raollickin' Roadsters we had a really clear vision ard all of the
piscas just clickad.”

Crthier abtractons take maore time for the story to come
together. "Sometimas we may know what we wank to do,
but it takes Hme to figure cut how to do it,” Kevin explains.
Toy Skory Midway Manial® at Pamdise Pier is an example
‘Walk Disrey Imaginesrs asked themsalves if there was a way
btz combine traditicnal boardwalk gameas with a family
ride-through attraction that puts Guests inside the games.
"We had a Iet of questiors: How could we marry the

Toy Sfory Charmacters to that idea; how weould the vehicles
ride through the games; what would it look like; how would
it weork? Everything happens in real time, 50 we had ko
develop a new ocperating systern that is incredibly comples,”
explains Kewin,

An Audic-Animatronics® M Potato Head serves as the gamea
"barker,” cormeersing with individual Guests in the gqueus. "He
says from expert bo beginmer, everyone's a winner, ™ Kevin

quokes the withy spud. "I'd like to think that is trus for all our
Guests. They are the ores we tell the stories for”

Disnay California Adventurs® Park iz also home to the
Dismey Character Mzet ‘N’ Greet at cur private Cardmember
location.” So bebwesn your trips down Roube 66 at Cars
Land of under the coean with The Little Mermaid—Arisl's
Undersea Adventure, make sure ywou stop by to see some of
wour favorite Disney Characters,

What will Ehe fubure look like in the next 15 years at Disney
Caffornia Adventure® Park? "l don't hawve a crystal ball,” Kevin
says. "But | can guarantes that we'll always have new stories
to tell and new ways to invite our Guests bo share themn.”
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Disney Springs™

“Your Place to Be”

at Walt Disney World® Resort

troll along shady promenades past
bubbling flowing springs, relax and enjoy
waterfront views, dine at more than 40
food and beverage offerings, shop at
over 100 stores and enjoy an eclectic mix of
entertainment from live concerts to art, acrobactic
performances and more. Welcome to Disney
Springs™ at Walt Disney World® Resort.

The four-year transformation of Downdown Disnay® to Disney
Springs™ was the largest in the history of Wak Dieney Worlo™®
Resort. "Downtown Disney® had always been very successiul,
and it hazs continued to grow in popularity since tha Village
opened in 1975, "We wanted to bring mora dining and retail
experiences while creating a more cohasive experience with
a stronger story,” says Theron Skees, Executive Creative
Diirector, Walt Disney Imagineering. Mow in the final stages of
construction, Disney Sorings™ will be ready to delight Guests
im May 2016 with more new wenues openirg through June
and beyond.

Im 2012 Walt Dizney Imagineers put on theair thinking caps and
began concepting just what that stary might be, Imaginesers
irvited expearts across different disciplines from show wriling
to retail dinimg and shopping btz come up with some ideas.
Ewentually the tearn landed on the idea of 2 Flonda waterfront
towvn that developed arocund a natural spring Thears are & lok of
nakural =prings in Florida, and that's where people setded. Hence

the narme, DiEney Springs™,

"Chwer time, bowns change, so we also wanted our skory to

Laam more at DisnayDabit com
SPRING 2018

be about a town that has grown and evolved but looks as if
it's been lovingly restored bo keep all its histonic charm,” says
Theron.

But howw do you build a destinaticn that feels old and yet lcoks
e ? It's tricky,” Theron admits. "We dacided to tell 3 stony
about adaptive reuse. Adaptive reuss is an approach you see
all the me in real places where communities have repurposed
alder buildings such as manufacturing plants inte aparoments
ar retail ard entertainment verues. The idea of adaptive reuss
perfecthy fit cur story of a small town charging through tirme.”

Imagineers created a timeling from e mid 180Cs and then began
desigrirg the four districks or neighborhcods to fik it Witk myriad
dirirgg experiences ard retail shops, there's so0 much bo =8, @ste

ard do at Dismey Sorimgs™.

* |n Town Cemnber, you'll erjoy a sophisticated mix of shopping
akt such stores as Lilly Pulitzer, Tommy Bahama and UGG, Cr
simphy stroll the shady promenads as you enjoy e multibude
af fouritains.

= At West Side, vou can catch the b=at of live entertainment at
Howse of Blues or experience the magic of Cingue du Soleil's
“La Mouba”

= The Marketplace offers a family-frerdly atrmosphers for
delicicus treats or fun shoppirg at the world's langest World of
D¥sey® Store, Cr stroll the over-thie-water pedestrian causeway
far b=autiful nighttime views.

= At The Landing, enjoy boutique shiops not found armpwhers
glse in Central Florida, then dine in shyle at Morimato Asia,
whare for a limited time Cardrmembers receive 10% off lurch.
Ses page 15 for details,

"We wanted to make Disney Sprimgs™ feal as if it has always
besn here, but has changed with time. IE's about creating a
struchure or interior that looks as if it were old, but someons
carme in and cleaned it up. It was a lot of fun. We had a
blast—it was pure imventicn—pure storytalling. We krow from
experierces that our Guests really want to be immersed ina
place with a story, There's mothing we like more than creating
that for themn,” says Theron. To learn maore ard check out the

latest happenings, visit leneySprings.com.

3/2/16-5/30/16

The 23rd Annual Epeat” internaticnal

Flower & Garden Festival
visht EpcotinSpring.com

Discover“Fresh Epcot”

at the 23rd Annual Epcot® International Flower & Garden Festival

t's Spring! Time to relax and smell the

flowers. But wait—what are those other

delicious scents wafting your way? Welcome

to the 23rd Annual Epcot”® International
Flower & Garden Festival, where not only the
scents and colors of Spring are calebrated—but
also the tastes!

Fior the fourth year, at Cutdoor Kitcherns throughout the
Festival, Guasts can enjoy unique opportunities ko sample
cuisine featurirg fresh wvegetables, as well a5 fruit and herbs
they sea grosving im nearby garden displays.

“Im a way it was our Guests who inspired us bo creata the
Cutdoor Kitchers,” says Eric Darden, Horboulbural Contenit
Manager, Epcot® Park. "So mamy of them would see a display
ard tell us 'l wish you had someplace where | could Easte this!
W thought “why mot? Food is & big part of the storytelling in
gardening, so adding Oubdocr Kitchens was a natural.”

"We rowe hawve about T Outdoor Kitchens,” says Chef Gragg
Hanmor, Executive Chef, Walt Disnay Wono™ Resork "They're
imspired by the plants displayed during the Festival, =0 all the
recipes are driven by fresh produce. In fact, our slogan for the
Festval is ‘Fresh Epcot®™

This wear, Guasts will b2 abla to =avor the flavars at favorikbe
Cutdoor Kikchens including Urban Farm Eats, Jardin de Fiestas,
Smokebouse Barbeous & Brews, the Pineapple Promenads and
Flerida Fresh. "Some of cur afferings hawe already becorme Guest
fawvorites,” Gregg says. "50 we'll be servirg our Watarrmelon
Salad and Beef Brizket Burnt Ends Hazh amorng othars”

But plants taks time to grow, 50 planning begins far in advanca
of the actual Festival and is a wery close collaborative process
bebween the culinary and horticulture staff. "It's a bavo-weay
strest,” explains Eric. "We might tall the chefs that we really
weank bo imcorporate a fruit, vegetable or herb into a3
garden display, and they'll create recipes that ubilize
it. Or thiey'll corme to us with a recipe they're
considering, and we'll work thosa plants
irbo cur displays.”

"Faor instance, the first year
w2 introduced the
Cutdoor Kitchens, we
asked all the participants

if there was scomething
thiey'd like us to grow.

The folks at the Japaness
Pavilion requested Yuzu,

a Japansese citrus fruit, o
w2 now have Yuzou trees in
our nursery. We may hawve the only two Yuzu trees growing in
Florida,” Eric sdds with = lsugh.

"l really enjoy the planming prooess,” Chef Gregg notes. "ltis
irspiring to wark with my fellow chefs and with the horticutture
staff b come up with new ideas and then wakch those ideas
grow into something wonderful. 1t's all food for the spirit”

Alzo fun for the spirit is mesting some of your favornte
Lizney Characters. Mo wisit to Epcot® would be complete
withiout a wisit bo the Disney Chammcter Mest 'M' Grest at
cur private Cardmember location at Inmowentions Wast
frarm 1 p.mi. to 7 pom?®

o, temipt your serses and give your Easte buds a treat this
Sprireg, and explore the smells, sights and @stes of the 23rd
Anrual Epcot® International Floweer & Garden Festival with your
famiby. Maost Festival evernits are included with your admission to
Epcot® but availability is limited for some events, =0 make your
plans early. For more information, visit EpectinSpring com
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he mammals in Zoofopia look

a lot like the rabbits, the foxes,

the elephants and the shrews

that inspired them. But theze
mammals talk, wear clothes, fight crime
and build sophisticated cities. When
Zootopia opens in theaters March 4,
2016, audiences will experience an
urban jungle that's like nothing they've
ever seen before.

Composed of habitat neighbcrbacds like ritzy
Sahara Square and figid Turdrstown, Sootopis s a
malting pot whare animals from every emvironmeant
live together—a plece where no matter what you
are, from the biggest elephant to the smallest shraw,
wou can be anything. But when optimistic Cfficer
Judy Hopps Cwoice of Ginnifer Goodwin® arrives, she
discowers that b=ing the first bunmy on a police force
of big, tough animals isn't 50 easy. Determined to
prove herself, she jumps at the opportunity to crack
a case, evan if it means parmenirg with a fast-talking
scam-artisk fiow, Mick Wilde (woice of Jason Baternarn).

“Wa've made animated filrms with talking animals
in & natural wordd and talking animals
in hurnan worlds, but we've rever
made a mowie ina contempomEny
weorld where hurmans have rewver
exisbed,” says Clark Spercer, Producer.

“Wa wanted to create an animal weorld like mo
one has ever seen before” continues Clark. 50 cne

In theaters
March 4, 2016
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of our first questions was if all these animals lived
together in one city, bow would they build it?”

They tock their cue from cities like Mew York,
Lordon and Paris that hawe diskinct areas and
reighborhoods or boroughs. But becauze animals
come fram many different oimates, Zoofoois
reeded to encormpass that as well. How do you put
the frozen tundra rext door bo the rminfiorest or the
Sahara desert? "We had to come up with an idea
that was belisvable within this world,” Clark says.

The team met with a dimatologist and a ciky
planrer and cames up with the ides of establishing
boundaries for each district by using = great wall
to separate them. But this is no crdinary wall. "Cur
mietaphor was an air corditoner,” Clark explains.
"ne side blows cold airinto the bundra, while the
'ephiaust’ side blows hot air into the desert ares and
the runcff goss inbe the rainforest to create mist
and wakerfalls.”

‘When you're dealing with arimals of all shapes and
sizes, scale also becomes a significant consideration
ir the design of the world. "We had =0 much fun
with scale” Clark says, "We had to design for animals
rarging in size from elephants to mice. We playsad
with everythirg from doorways and escalabors toa
bwo-fioob-tall village for the mice. When Hopps goes
there, she's like Godzilla to them Visually, this film is
sa much fun”

But creating the setting s just one part of the
development As in all Disney films, story reigns
suprerme. Again, the creative beam put on their

research hats and dove deep inbto the
world of arimal bshavicer and biclogy.
Cine of the things thay learned was that in
the natumal world prey animals cutmumibser
predatar animals about ten ko ore. “That
irsight became e first spark for the
story,” Clark recalls. "We asked ourselves
what weould happen if these two groups—
who are like ail and water in nature—had
to work together to solve a problem.

They hawve a kbt of misconceptions

about esch ather to overcorne. At first,
Hopps thinks Mick is sly, connivirg and
untrustwortty, while Mick thinks Hopps is
ircapable of doirg anythirg. Buk as ey
work together, they both leam that their
arigiral assumphbions ars wrong.”

Sometimes the filmmakers have to
chamge their original assurmptions as
well, At first, the developrment baam
assumed Mick should be the film's
protagonist. "But it is hard to getan
audience to root for a con man,” Clark
explains. "We were halfway into the
stoeryboarding, and we realized focusing
on Mick as the main character wasn't
wiorking.”

L

"But it's very easy to get on Hopps'
side,” Clark continues. "She's so
appealirg you immediakely fall in
lowe with her. S0 midway through
story development we flopped thea
bwo chammacters to make Hopps the
protagonist It was a huge change,
but very important.”

"Jason and Ginnifer are both amazing
talents,” Clark =ays. "Jazon is so funm.
You can give him any line and he
rmakies it his own. He has a way of saying
really edagy thirgs, but he's 2o likeable
as a person he can gat away with that.
Ginmifer is jusk abouk the nicest person
wou could ever hope to meet, and that
cames through i her woice along with

a strong sense of determinatbon that iz
perfect for Hopps.”

"Jazon and Ginnifer worked so well
together and they both brought so
rmuch humar and heart to their roles”
Clark says. "In the lorg run that's what
we wank as storytellers—to hawve the
audience become emoticnally imvested
in thie characters. Ta make them fesl

as if they've seen the charactars learn
and grow. &nd to leawe the theater with
something positive to think about. IF you
accomplished thase three things, you
will hawe a movie that stays with people
lamig after it's ower”

Flan your journey to Scofopia. IEs time
to enkar a world like you've never seen
before.”

Go Wild
at Disney Store

- ﬁ‘,, Bring Fome some
- Footopia fun from
Disnsy Store ard
DisneyStore.com and taks
advantage of your
Cardrrember savings of
108 on select merchandise
purchases of $50 or mione!

Kids will lowe pretendirg they're on
the beat with a coal Carnot Recorder
Pen pust like Cificer Judy Hopps
uszes, The p=n is fully functional

&5 3 writing tool and features 30
seconds of character phrases ard
60 secords of woice recording.

Kids can alsc act out the story with
Zoobopia action figures or snuggle
up with plush
cuddly charackers.
Frorm apparel to
mugs, phons
cases and
waber bottles,
woull find
somethirg
far the \
animalin
EVENyYOMe,
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An E pic Adventure

Comes to Life

magine Baloo and Bagheara

locking so alive you can

almost reach out and feel

their fur. Shiver at the sharp
menace of Shere Khan's fangs
and claws. And shudder at the
sinister stealth of Kaa. You've
entered the world of The Jungie
Book, which opens in theaters
Aprl 15, 201&.

Seamlessly blending live-action with
phicto-realistic cormputer-generated imagery of animals and
amvironments, Dizney skorytellers have created 3 new version of
Cismey's classic film in an all-new live-sction epic adwenkure =0
real, wou'll fael you've been transported to the despest jurgle.

Crirected by Jon Favreau (fron Mand with scresnplay by Justin
Marks, and based on Budyard Kipling's timeless stories and
inspired by Disney's 1967 film, The Jungle Book retells the
b=lowed tale of Mowgli (newcomer Meel Sethi), a man-cub
rmized in the jungle by a family of wohas, who embarks on

a captivating journey of self-discovery when he's forced to
abandon the only horme he's ever known.,

Hunted by the fearscme tiger Shere Khan (voice of Idris

Elba), Mowegli is guided on his way by panther-burned-meantor
Bagheera {wvoice of Ben Kingsley), and the free-spinted bear
Baloo {woice of Bill Murray]). Along the way, Mowgli encountars
jungle creatures who don't exactly hawe his best interests at
heart, including Kaa (vwoice of Scarlett Johansson) ard the
smooth-talking Kirg Louie (voice of Christopber Walken).

" felt drawn to make this film,” says Jon, "1 grew up with the
ariginal animated classic and was intrigued by the possibilities
todsy's techmology could bring to this great story, With
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computer-gererated imagery we could craate entire realistic
erwiranmeants ard populate them with animals that look as
if you were watching them in a nature docurrentary—ard
yet have them talk and interact with a human boy. | think it
Feighitens the emotional impact and sense of advenburs.”

"To create such realism, the artists observad animals closely
and filmed them, then ook their observations to the drawing
board. They also filmed the actors as they performed their
rales to capturs their facial expressions and gestures and
translated themn to the animals,” Jon explains,

"The cast brought so much to their roles, Their performances
ard their rich vocal texbures gave the animators a remendous
armount to wark with.” Perhaps the most challenging character
ko cast in the film was Mowgli. “We auditioned 2,000 boys from
all ower the globe,” Jon says. "Meal had never done a feature film
befare, buk he really captured Mowgli's spirt,” continues Jon.

It was a challengirg rale for a relative newscomer who had to
iriteract with characters who weren't real and weran't present
on stage with him. "We used human actors and puppets to
give Meel something to react to, which brought that spark to
his eyes,” Jon says. "sometimes it was me in there with him.”

"This was a very different kird of film for me,” Jon admits. “In
cther films, you're there with a camera, a group of actors and you
start filming. You discover things as they unfold, and scrmetimes
great things happen that weren’t planned. With The Junghe Book,
riothing Fappened that wasn't plarred—every thing, every place,
every mowvernent. [n the kong un, with The Jungle Sook, it all
comes down to the artists, That's the real magic”

Zee the advenbure come bo |ife when you share the epic @le of
The Jungie Book with your family. Then visit DlsneyStore.com
with wour Cardmember savings to pick up ywour fawvorite plush.
From Bagheera to Baloo, they are a necessity you won't want
ko live without.

“The Lion Guard”

Someone New to Roar About

magine watching a group of best friends
playing as a team of aspiring superheroes in
the park. Then imagine taking all that youthiul
energy, loyalty and friendship and turning it
into a story based on one of the world's most
beloved animated films, The Lion King.

That's what executive producer Ford Riley did when approached
to creste a shory that would contbirue the epic saga of The Lion
Hing for today's young viewers. The resulting @le was, The Lion
Guard’ Retum of the Roar that premiered in Movember 2015 an
Diismey Chanmel. Mow the story continues with "The Licn Guard”
animated saries on Disrey Junior

"Disney wanted to create a series that took place in the world
af The Lian King, but with characters and stories that were
rnew,” Ford says, Ford's idea was to tell a story that fiocused
an Simba and Mala's secord-born cub, Kion, ard to give him
a rale in the Pride Lands.

"l met with the tearm at Disrey Junicr, ard that evening | was
thinking about the story whean my son came in from playing a
superhera team game with his friends. That's when it clicked—
miake Kicn and his friends a beam of superheroes who must
protect the Pride Lands,” says Ford.

Ford recalls pitching the idea to his 2on that evening. "He's my
rnzsk honest cribic,” Ford =ays. His son's response was maore ar
less enthusiastic. "t sounds okay, Dad,’ he said. But a bit Ister,

| =z him playing with his plastic animals. When | asked what
hie was doing, he bald me I'm playing Lion Guard.” That's when |
kriew | had something.”

Superterces have supsrpowers, but in this casa Ford
wanted those powers to be natural. 5o ke made Kion the
fiercest, another chamcter the faskest, cne tha bravest, one
the strongest and the last with the keerest of sight. Thase

attributes led naturally toa
cheetah, honey badger, hippo
and egrat

Ford's son and his friends,

plus the animals’ natural
characteristics, also inspired each
character's persorality. Kicn s
rmischievous, beld ard =mart—a
rmiabural leader. Feisty and funry, Buniga, the homey badger, is
Kion's best frierd. Fuli, the chestah, is the fastest in the Pride
Lands. She is alsc the most indeperndent and not afraid to stand
up to Kion, The largest and strongest, Beshbe, the hippo, may
laok intimidating, but ke's actually a friendly, easy-going guny.
Jina, the keen-sighted egret whio serves as the Lion Guard's
“eye in the sky” conducts reconnaissance and asnal surveillancs,
to =cout the best and safest way fior the Licn Guard to arrive at
the scene of a problem.

% wanited the characters to be diverse and relatable to kids,”
Ford explains. "Cur primary goal is enterkainment, but for kids'
showes, it's important to present ideas they can think about
and learn frem. Im The Lion Guard, Kion has to figure out
when to use the 'Roar of the Elders,’ just like kids have to leam
when and how to use their abilities ard skills appropriately.
The underyirg theme of the show is about l2aming how ©
get alorg and work with others, To create a series viewers care
about, you hawe to create characters they care about. | lowve all
these characters and hope viewers will too.”

Just like Ford's son, your kids can discowver their inmer Lion
Guard power with plush boys, T-shirts, a characker hoodie
and backpack and maore when you use wour Disney Visa Card
at Dismey Store and DisneyStorecom to save 105 on select
merchandize purchases of 550 or mora! |k is truly something
to roar about.
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The Fine Art
of Storytelling

at Aulani, A Disney Resort & Spa,

Ko Qlina, Hawai'i

hat happens when great storytellers
and artists come together to create
a one-of-a-kind vacation experience?
Audard, A Disney Resort & Spa

where Guests are immersed in the rich story,
legacy and history of Hawai’l.

“When the Walt Dizney Imagineers began developing the Resort,
they ermbraced the fact Hhat Hawai'i has stories to tell,” says
Kahuk De Santos, Cultural Advizor, Auwlsni A Cisney Pesort & Spa.

Ab the wery beginning of the resort development,
Joe Riohde, Creative Executive, Walt Disney
Imagineering, asked cultural consulants ard local
arkists and designers how they would tell the story
of Hawaii in their art. The groups met continually
to “talk story” "It created & powerful partnership,”
Kahulu says.

Mere than 60 renowned local artists contributed
their wision and creativity through carvings and
paintings, traditional feathear work, bark cdath
designs and kinetic sculpbures. 50 wherever you
are and whatever you're doing, you are surroundsed
ard immersed in the art and storytelling of Hawai'i.

The story begins with architecture inspired by
traditicnal canoe houses and homes. "It's a shape
that says “welcame home, come inside, let's shars

a story,” Kahulu says.

Cutzide tha Maka'ala lobby, rich woodcarings
harar the sailing and navigaticnal traditiors of the
izlznds ard irvite you to begin your own exploraticn
of discovery. Wooden friezes of ka hili (royal feather
standards) greet wou as you enter. "Faathars are symbals of
rayalby and precious in Hawaiian culture,” Kahulu explains. Brilliznt
murals encircling the lobby depict Hawsaiian lifz in the past,
presant and fubure. Cutside, largar-than-life bas relief panels tell
stories of Hina, the Goddass of the Moon, and Maui, the demi-ged
who pulled the islands up on his magic fishhaok.

The stonytelling contimues to urfald in Guests' rooms, where the
décor reflects traditicnal kapa bark cloth designs. "kapa is one
of aur most highly devalopsd art forms,” Kahulu explains, "it's
such an important part of our legacy. Hawaiian artisan Dalani
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Tanahy shares the art and techniques of kapa-making in a fres
dermarnstration as well az a premium experience where Guests can
rnake their own kaps piece”

Hungry for more? Head to the Makahiki restaurant for a fabulous
rmeal surrcunded by murals depicting the traditional Makahiki
anrual harvest fastival. But this is just 3 hink of the beauty
avenawhere you look To learm more take the Makslika'ic Artand
Mature Tour, a complimentary guided 45-mirute walking tour of
Awlani Besort art and wildlife included im your stay. Check the
Daily 'l'wa for available dates and times.

The focus on storytelling through art conbinues in
the shiops. As a Cardmember, enjoy s=avings of 10%
off select merchandise purchases of $50 or more
at bath Kalepa's Store and Hale Maru® You can
take hiome island treasures inspired by Ehe At of
Auwani Resort. For stylishy, high-end contemporary
gifts, wisit Hale Manu, whera you'll find Docney &
Bourke bags and the latest shirts by Tori Richard
in skyles designed specifically for Awani Resort, as
well as fine jewelry by local artists. "l especially kwve
the jewvelry made from Ma Mea sunrise shells,” says
Michelle Harker, Manager, Merchandise Marksbing
& Communication, Awan Besort & Spa and the
D¥sneyiand® Resort. "The shells glow when sunlighit
hits theam and they are considered very rare.”

Inspired by family-owned general skores that hawe
sarved Hawaii families for generations, Kalepa's
Shore offers a variety of commemorative keepsakes
as well a5 vacation essentials. This year, new pieces
in tre A wiend Travel Collection feature a sophisticated
vintage/fretro Hawaiian surf theme. The Awlani
Storybook Collecton depicks Disney Charactars
vacationing at the Resort "Cur artists had a lob of fun with the
storytellirg in this line of merchandize” Michealle =ays. ™ou see the
Characters doing =ome of the things you did while you wers here,
=0 there's 3 real emotional tie!”

The magic of Hawaiian oulbure snd
Dizney storytelling doesr't end thare.
There is more music ard magic
benesth the stars. As the sun sats,
farmilies gather togethar on the

Halzwai Lawn bo learn lau Fala {pardanus) plaiting, hear stories
and make lei as part of the Starlit Hui preshow, Slowly the sky
darkers, the stars begin bo shine, and the sounds of music and
sang rise to meekt thermn, The show has begun.

Cfferad several evenings weekly, the Starlit Hui is considered
the signature evening event at Awani Resort & Spa, Guests
are enchanted as they watch the stage fill will graceful
darcers who sway, tum and bend in dances that are both
contemporary and as timeless as the nearby ocean wawves.
“We offer many wonderful experiences at dw'sni Resort, buk
Starlit Hui is wery special,” says Shelby Jiggetts-Tivory,
Creative Development Executive, Walt Disney Imagireering.

Cne of the first thirgs tha creative tearn determined was that
thiey wanted to celebrate only Hawaiian dance and music,
unlike commercial I0'au which typically include dances fram
other araas of Polynesia and the Pacific.

Ta reach that gaal, firding the Fight craative team was
eszential. Shelby assembled & team that ircluded Kalso
Trinidad, a dymamic hula cherecgmpher and Peter Bockford
Espiritu, a chorsographer of modem darcs with 3 backgrourd
iri Fadla, "There are two basic kinds of hula,” Kahulu explains.
"Hulz "auzana, which is more modarn, and hula kahiko, which is
hulz in 3 traditicnal sbyle. Kaleo brought the tediboral aspects
of the dance and music, while Petar showead he could weave
bioth tradiional and modem elements into his chorsographs.”

It weould have been easy to focus on Hawai'i as an ancent
place and culture,” Shelby says. "But we also wanted the voices
of the creative team to come through to celebrate what is
special about Hawai'i today, We were very conscientious about
where we could horor sormethirg that is ancient but is alsc a
part af the Hawaiian culbure that is still very much aliwe and
celebrated today”

Mabiwe writer T. llihia Gionson provided irmaluable help,
according to Shelby. "He gawve us wonderful insights. For
instance, after the achual show ends, we segue inbo 3 dance
party where the Disney Charackers come cut and dance with
the Guest. T llihia insisted that younger parformers ask
permission for the party from Uncle, who hosts the show.
"Hawaiiars would never, ever st start a parky without
asking permission from an eldar T. llihia told me” Shelby
recalls. "It was late. We wera almast dore programming the
shaw. But we kniew we had to add this moment where the
woung host and L ask permission to bring their friends—the
Cismey Characters and Guesks—to dance. It turmed out to be a
vary sweet little moment.”

Ta Shelby, that's just ocne example of how little things add up.
"It weas irmportant for us to get every detail right,” she says.

Ta discover all the ways wou can experience the art and
storytelling of Awand Resart, including the magic of the Starit
Hui, wisit Clsney Aulanl.com.
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Collectible Darth Vader Pin

Feel the power of the Force with the new Star Wars™ collectible pin
featuring that timeless villain—Darth Vader! Wear 1t if you dare!s

The pinis available while supplies last for $11.95 plus tax at salect Disnay Parks locations or online at
DisneyDebit.com,/Pin when you use your Disney Visa® Card. The 2016 Cardrmemibser pin is now availabla
for purchase at the following select locations:

At the Disneyland® Resort:
* Dismey’s Pin Traders —Dowrriown Disney® District
* Little Green Men Store Command—Oienaylana™ Park
» Julius Katz & Sors—Disney Califormia Adventure® Park

At Walt Disney World™ Resort:
* Dismey's Pin Traders—Dyveney Sprngs™
* Frontierland Trading Post—Magic Kingdlom® Park
» Dismey Cutfitbers—Ovsnay’s Amimal Kingdom® Therme Park
* Bunset Ranch Pins & Socuvenirs—Oisney’s Holywood Studios®
* Pin Central—Epood®
Mail Owrder via Merchandise Guest Services by calling B77-5650-6477 or Disnapland® Merchardize Guest Services via
email at Merchandise.Guest. Services @ DisneyParks.com

Treat Yoursell to an Unforgettable Meal

at Morimoto Asia

Disney Visa* Cardmembers save 10% off lunch this
Spring from February 1to April 30, 2016.

Savor the delicate flavors of pan-Asian cuisine created by the
farmed chef Masaharu Morimoto amidst a setting of contermporary
elegance. Enjoy sushi rolls, salads, pan-Asian soups and more when
wou dine at Morimeto Asia at The Landing at Dismey Sorings™.
There are plenty of delicious offerings for kids, too!

Yisit DisneyDebit.comyMorimotoAsla fior mora details. Reservations highly recormmmended.
Mot wald wikh any cther offers, promations, coupons or diecounks. Operating howrs and addibional redemption info Monmaoto Asia Lunch 15 open

fram TE00a.m b 3:00pm seven days 3 weekl Oifer walid only nskde the restaurant ard not at the strest food counter. Cardmembsrs will need to
present and pay with their Disney Wisa Card o the serder at dme of purchase to receive the affer,
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Join the [)‘”H{i}} M{Ha’i’jﬁ? Cﬂ/;:i t!}

Use your Disney Visa® Card and get 5 Disney movies for just $1.00 total
with Free Shipping on this order! (with membership. See details online at joinDMC.com)

Plus, gat a free Srozen blanket faaturing Olaf whan you join the Disnay Movie Club! iwhis susplas st

It’s @asy. Choose from hundreds of titles—including naw-to-Club relaasas and classic
Disnay fawvoritas. Enjoy even greatar savings whan vou select Blu-ray™ discs!
Join the Disnay Movie Club that dalivers Disney mowvia magic right to your door

Visit jolnDMC.com and enter Promotion Code 42032
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